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Disclaimer 

The Desk Analysis is an original informative contribution developed by Area Science Park. The contents may be 
reproduced, printed or copied exclusively for internal use of the requesting company/institution. It is therefore forbidden 
to communicate and transfer to third parties, publish or disseminate by any means, in full or in extracts, the contents of 
the Desk Analysis without prior written authorization from Area Science Park, which will indicate from time to time the 
conditions for carrying out such operations consistently with the commitments undertaken towards the Information 
Providers to which it is subscribed. 

The information contained in the document comes from a combination of sources (websites or digital documents), cited 
from time to time, with free access or reserved for Area Science Park as a subscriber. The websites and sources reported 
in the documentation are independent from Area Science Park and their reporting does not imply the promotion of the 
organization that owns them. 

Area Science Park undertakes to select reliable and scientifically valid sources but cannot be held responsible for the 
completeness and exhaustiveness of the topics covered, nor for any omissions or inaccuracies. 

Desk Analysis does not constitute a consultancy intervention.  
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Introduction and Methodology 

“Market Scenario” is a customized and organized analysis to gather information about target markets and competitive 

landscape in a particular sector.  

“Market Scenario” provides relevant information to identify and analyze market needs, market size and competition in 

the fields of interest of the customer. A technology or a product developed by the customer can be characterized 

according to the sectors and potentiality of application, target market, competitive advantages and potential partners of 

the technology. The analysis is performed with the application of technology and business intelligence tools. The research 

in the information providers is usually based on the use of keywords or by thematic area, according to the specific topic 

of interest. 

The results of the assessment are data about the target or global market potential, market value and applicability of the 

technologies or products developed by the customer, the trends of the market of interest, the segmentation of the market 

(e.g., by application, geography or indication), the supply chain and the competitive advantages of products or 

technologies, the key players active in the market of interest and the possible direct or indirect competitors of the 

customer. 

Context 
This report provides an overview of the smart hospitality market, with reference to the trend and dynamics in the period 

2022 - 2027, to the market segmentations by offering, by solution, by end user and by region and to the competitive 

landscape in the field, especially at the European level. 

1 Smart Hospitality 
Smart hospitality solutions help the hospitality industry control costs, improve staff efficiency, and create an environment 

that makes guests want to return. Smart hospitality solutions today include smart internet booking solutions, smart hotel 

app solutions, smart property management solutions, smart unified communication solutions, smart room automation, 

and smart social listening solution. The oversupply of tourism suppliers, especially in the hotel industry, forces hoteliers 

to be innovative and creative and to find ways to differentiate and give prominence to their hotel among many 

competitors. Smartness through interoperability and interconnectivity of all network partners increasingly enables 

hospitality organizations to develop their competitiveness by better understanding customers and market conditions and 

their decision-making process.  

Smart technologies can effectively develop networks to create an ecosystem and dynamically interconnect all entities. 

The Internet of Things (IoT) and the internet of everything revolutionize and reengineer business processes, effectively 

disrupting the tourism and hospitality industries. Data is one of the most valuable assets in the hospitality industry. 

Contemporary hospitality management requires a tremendous amount of data, including big internal data (such as hotel 

reservation history, cost analysis, guest history, revenue statistics, and marketing statistics) and external context 

information collected from the external macro-environment. Big data from internal and external services enable 

hospitality practitioners to collect from internal and external services to use historical databases to forecast and predict 

business trends such as occupancy, rates and yield, labor costs, and investment decisions.  

A smart hotel represents a technologically integrated system of hospitality services provision, the functioning of which is 

based on new information and communication technologies. The attributes of such a hotel are as follows: the availability 
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of broadband internet, the implementation of smart technologies and smart devices, an effective policy aimed at the 

Internet and ICT dissemination. Transforming hotels into Intelligent environments can benefit guest experience, energy 

efficiency, maintenance, marketing, online reputation and employee engagement.  

1.1 Global Market and Market Dynamics 
The global smart hospitality market is estimated to grow to reach USD 49,919 million by 2027, at a Compound Annual 

Growth Rate (CAGR) of 29.8% during the forecast period (Figure 1). Inclinations towards sustainability, regulation, hyper-

urbanization (growing tourism and travel), focus on connected hotels, information technology innovations and resource 

mobility are expected to spur the growth of the smart hospitality market. 

Figure 1. Smart Hospitality Market in the Period 2022 - 2027 

 

The market has shown significant growth in the last few years. The key factors driving the growth rate in this market are 

tourism growth and increased investments in hotel projects, growing demand for guest-oriented personalization with real 

time optimized experience, reduction in operational costs, high revenue opportunities, and high adoption of advanced 

technologies (Figure 2). 

Figure 2. Smart Hospitality Market: Drivers, Restraints, Opportunities and Challenges 
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Due to the exponential growth of the tourism sector, there has been an increased demand for luxury hotels, which will 

lead to the growth in the demand for smart hospitality solutions. Also, after the COVID-19 period, more people are looking 

to travel, and the tourism sector has experienced growth. This will drive the demand for hotels and several smart 

hospitality solutions that can ensure people's safety and health. By implementing smart hospitality solutions, hotels can 

create positive satisfaction within the guests that will help them expand their business. 

1.2 Market Segmentation by Offering 
The smart hospitality market is segmented into solutions and services based on offering (Figure 3). Solutions and services 

help hotel owners overcome operational challenges and manage the hospitality infrastructure. The solutions segment is 

estimated to have the largest market size of USD 9,617 million in 2022 and is expected to reach USD 34,059 million by 

2027, at a CAGR of 28.8% during the forecast period. The solutions segment provides innovative, automated solutions to 

support business operations in various industries. The growth of the solutions segment is attributed to the growing 

adoption of smart devices in the commercial hotels, resorts and spa, heritage and boutique halls, restaurants, and others, 

in the hospitality sector to achieve operational efficiency.  

The services segment is projected to grow at a CAGR of 32.1% during the forecast period. The services segment delivers 

best-in-class efficient services to improve system reliability and operational efficiency and save costs. The growth of the 

services segment is attributed to the growing need to maintain the performance of smart hospitality solutions. 

Figure 3. Smart Hospitality Market, by Offering, in the Period 2022 - 2027 

 

Smart hospitality solutions have helped integrate various business processes that pushed the hospitality industry toward 

growth. Using smart hospitality solutions, hotels, including commercial resorts and spa, heritage, and boutique halls, are 

improving the guests' personalization level. The customers are also benefitting from smart technology as it allows them 

to access information. Smart hospitality solutions are gaining traction with the increasing demand for power and energy 

to utilize for a better understanding of energy needs, consumption automation, and adaptation to current occupancy. To 

resolve various challenges such as the need for increased network reliability, customer pressure for quality, and the 

regulatory pressure to reduce carbon emissions have increased the demand for the smart hospitality market.  

The services segment is broadly divided into professional services and managed services. Furthermore, professional 

services include consulting, system integration & deployment, and support & maintenance services. The benefits of 

employing smart hospitality services are needed for implementing the optimal solutions, resulting in improved building 

performance, reduced energy, and reduced operating expenses. Services play an important role in managing power 

distribution, smart devices, and smart infrastructures such as smart grids and smart meters. These services facilitate 

smooth implementation, development, and maintenance of ongoing activities in organizations. Most smart hospitality 

vendors offer consulting services, deployment service and integration, support and maintenance to hotels, cruise, luxury 
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yachts, and others to drive more business revenue. Services provided in the smart hospitality market focus on providing 

consumers with assistance, answering their queries, and helping them solve problems related to technical issues across 

IoT devices, data transfer issues and customer experience issues.  

1.3 Market Segmentation by Solution 
The demand for smart hospitality solutions in hospitality is expanding at an impressive rate globally. This expansion can 

be attributed to the increasing technological advancement and adoption of smart devices. The smart hospitality, by 

solutions, has been segmented into: the Property Management System (PMS), Guest Experience Management System, 

Point Of Sale (POS) Software, Facility Management System, Network Management System and Integrated Security 

Management System (Figure 4). 

The property management system segment is projected to have a market size of USD 3473 million in 2022 and is expected 

to reach USD 12351 million by 2027, at a CAGR of 28.9% during the forecast period.  

Figure 4. Smart Hospitality Market, by Solution, in the Period 2022 - 2027 

 

A Property Management Software (PMS) is a centralized application for hotels to perform front and back office daily 

operations and transactions related to rooms & guests management, guest check-in/out, booking reservations, room 

rates, inventory management, billing, payments, etc. Using Property Management Software (PMS), it becomes easier to 

streamline operations for the staff. Businesses are adopting Property Management Software to streamline their 

operations for their staff and improve guest services during check-in and check-out. A Property Management Software 

(PMS) also allows hoteliers to better grasp the real-time demand and performance of hotel operations, which helps them 

make real-time decision-making.  

Guest experience management system primarily focuses on improving the service quality for the customers and on 

increasing customer retention. The system intensifies customer loyalty, guest service indicators, and hotel profitability. It 

provides hotel operators with a clear picture of the hotel activities that can easily be accessed from anywhere, and 

includes real-time notifications, direct contact, guest feedback, and preventive maintenance. Guest service management 

system comprises three subsystems, namely, centralized reservation system, room automation & control system, and 

guest experience management system.  

A point of sale (POS) is a system that is used to conduct retail transactions. It serves as a tool for processing payments 

and allows businesses to deliver quick and convenient service to customers, It has broader range of features than a 

conventional cash register, allowing users to process different payment types, access important information, check stock, 

and more. In hospitality industry, POS systems are being adopted by hoteliers as businesses need to make sales while 

accessing the most up-to-date information about perishable inventories, and while optimizing pricing based on revenue 
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management principles. It also allows instant and continuous communication between different departments and even 

different branches of the same business. 

Facility management system solution is an IT-based solution, which helps facility managers to optimize the use of 

resources and cost in managing amenities. Basically, the solution helps facility managers to take strategic decisions, which 

might have a significant impact on smart hospitality. It includes a variety of program features such as administrative 

operations, luxury suites, club seats, club lounges & other premium areas, water management, concessions, supply chain 

management, concession storage and kitchen, parking, and elevators & escalators management system. To manage all 

these features, the hospitality operators require facility management solution. It comprises software and systems that 

facilitate efficient management and use of workspace, assets, and real estate; standardize services; and streamline the 

processes.  

The other activities that are supported by the facility management system are water & waste management, Data Centre 

Infrastructure Management (DCIM), and escalators & elevators management. The parking management system software 

is embedded with various tools, such as barcode technology, magnetic stripe technology, transponder technology, 

automatic barriers, vehicle detection loops, RFID, and entry log devices. The software provides strong backup of the 

vehicle’s entry and exit data in case of any network failure. The system is linked with embedded sensors, which help in 

transmitting data onto the IP network where the maintenance authority can view the transmitted data. 

Network management systems include network performance monitoring and optimization, IP address management, 

network bandwidth, and network security. Network management software detects failures, system or router slowdown, 

and automatically alerts the hotel administrator about the status of these devices on real-time basis. In the hotel network, 

there are numerous devices connecting and leaving the network throughout the day with all day access for the guests. 

A smart hospitality integrated security management system is an integration of video surveillance system, access control 

system, and emergency incident management system. The integrated security system is a real-time web-based control 

system connected with multiple building components such as fire detection controllers, incident response/alarming 

systems, physical security systems, and emergency sensors. It contains various features such as unlimited network 

connectivity, analytics, smart video modules, robust user rights management, and complex event solution. The integrated 

hospitality security consists of physical devices such as scanners, screening devices, alarms, fire systems, and others.  

1.4 Market Segmentation by End User 
Based on end users the smart hospitality market is segmented into: hotels, cruises, luxury yachts, and others (Figure 5). 

The market for the hotel segment is projected to grow from USD 6,442 million in 2022 to USD 23,700 million by 2027, at 

a CAGR of 29.8% during the forecast period.  

The cruise segment is estimated to register a higher CAGR of 30.5% during the forecast period and grow from USD 2,956 

million in 2022 to USD 11,168 million by 2027. The need to provide a highly personalized cruise experience on and off the 

ship to the customers will drive the cruise segment. 
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Figure 5. Smart Hospitality Market, by End User, in the Period 2022 - 2027 

 

Hotels are classified according to their size, service levels, location, target markets, facilities provided, number of rooms, 

and level of ICT-centric technology implemented. The hotel type is segmented into four categories: commercial, heritage 

& boutique hotels, resorts & spas, and other hotel types. Hotel types are classified according to the type of guests they 

attract, from royal and executive guests to common people. Hoteliers deploy various technologies as per the requirement 

and guest type to enhance operational efficiency and improve the overall guest experience during their stay at the hotel.  

Technology is enhancing the way how cruise operates their businesses. Smart solutions such as remote check-in, digital 

waivers, smart dinner reservations, geolocation-based mobile ordering, and wearable tech are being adopted by cruise 

companies to transform these floating hotels into smart cities. Cruise companies are adopting smart hospitality solutions 

to enhance passenger experiences. For instance, MSC Cruises adopted SMART LED Signage and hospitality displays by 

Samsung to create a unique experience for its passengers from start to finish.  

Luxury yachts are large, luxurious, professionally crewed motor or sailing yachts ranging from 75 feet to more than 250 

ft. Luxury boats are frequently offered for rental as well as private use to give a smooth luxury experience with high 

standards and comfort. Yacht management improves efficiency and decreases operational costs. Technological 

advancement enables yacht owners to adopt the same preferences for “smart home” gadgets on their yachts. Adopting 

IOT based solutions creates the infrastructure that supports the ease of communication and creates the infrastructure 

that supports ease of communication and makes new ways of securing crew and vessel. 

The other hotel type in the smart hospitality market comprises airport hotels, extended stay hotels, bed and breakfast, 

convention centers, boatels, ecotels, motels, and budget hotels, among others. These hotel types typically target specific 

guests and have adequate staffing. The deployment of smart hospitality technology is the least in this hotel type. 

1.5 Market Segmentation by Region 
The geographical analysis of the smart hospitality market covers five major regions: North America, Europe, Asia Pacific, 

the Middle East and Africa and Latin America (Figure 6). Among the five regions, Europe is estimated to hold the largest 

market share during the forecast period due to the presence of leading providers of smart hospitality solutions and 

services in the region. Also, the region is heavily investing in modernizing its infrastructure.  

Asia Pacific is projected to grow at the highest CAGR during the forecast period, due to the flourishing tourism industry 

with a developing hotel infrastructure. North America is projected to grow at a CAGR of 28.9% during the forecast period, 

from USD 2,669 million in 2022 to USD 9,510 million by 2027. 
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Figure 6. Smart Hospitality Market: Regional Snapshot (2022) 

 

1.5.1 Focus on: Europe 
Hospitality and tourism represent the 3rd socio-economic activity in Europe. Digitization has transformed the distribution 

and booking end of the hospitality industry with the inexorable rise of online travel agents and the rapid evolution of 

consumer booking to online and mobile devices. Businesses are increasingly using digital technologies to create new and 

modify existing business processes as the business and market requirements are changing. The relatively robust internet 

infrastructure, openness to new technology, and presence of a strong domestic cloud provider have all contributed to the 

growth of the smart hospitality market. The European market for Internet of Things (IoT) solutions is growing. Germany, 

the United Kingdom, France, Italy, Spain, and the Netherlands are leading European IoT adoption. The hospitality sector 

in Europe is undertaken strong efforts to raise resource efficiency and reduce its greenhouse gas emissions. For instance, 

In December 2020, EU member states agreed to raise the 2030 emission reduction target from 40% to at least 55%. 

Digital technologies such as Artificial Intelligence (AI), the IoT, and Distributed Ledger Technology (DLT) can improve the 

efficiency and flexibility of energy systems in Europe by supporting deeper penetration of renewable and distributed 

energy sources. It will also help and support the development of innovative products and services for consumers.  

The European market segments by solutions, by end user and by country are reported in the following Tables. 

Table 1. Europe: Smart Hospitality Market, by Solutions, 2022–2027 (USD Million) 
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Table 2. Europe Smart Hospitality Market, by End User, 2022–2027 (USD Million) 

 

Table 3. Europe: Smart Hospitality Market, by Country, 2022–2027 (USD Million) 

 

*Rest of Europe comprises Italy, Sweden and Ireland 

1.6 Competitive Landscape 
The top five players in the market can be considered: NEC Corporation, Schneider Electric, Cisco Systems, IBM 

Corporation and Huawei (Figure 7). The market share and ranking of key players are done according to various 

parameters, including product offerings, regional reach, segmental revenue, and organic and inorganic growth strategies, 

such as new product launches, partnerships, and collaborations. 

Figure 7. Smart Hospitality Market: Revenue Analysis 
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The main European players active in the market are reported in the following Table. 

Table 4. European Players in the Smart Hospitality Market 

Company Location Description Website 

Chris Lewis 

Group 

UK The company offers smart technology solutions for hospitality and 

hotel management in the smart hospitality market, including 

enhancing elements such as lighting, Wi-Fi, audio, visual and 

security 

Chris Lewis Group - 

Fire, Security & 

Smart Technology 

Specialists 

Guestline UK Leader in cloud-based hospitality technology. It is specialized in 

SaaS software solutions for hospitality, property management 

systems, distribution channel management, social media 

management, PCI-DSS compliance, EPoS systems, central 

reservation systems and conference & banqueting systems 

Hospitality 

Software Platform | 

PMS, CRS, C&B, 

EPoS, IBE, 

Payments 

Johnson 

Controls 

Ireland The product portfolio of the company includes multiple solutions 

such as HVAC equipment, fire detection, fire suppression, 

distributed energy storage, digital solutions, industrial 

refrigeration, building automation, smart home, oil and gas 

products, cyber solutions and others 

Johnson Controls | 

Johnson Controls 

Legrand France Manufactures products and systems for low-voltage electrical and 

digital building infrastructure used in residential, commercial, and 

industrial buildings. The company also offers various security 

systems, including emergency lighting, alarms and access control 

systems such as audio and video entry phones 

LEGRAND GROUP - 

News, Financial, 

RSE, Careers - 

Legrand 

Schneider 

Electric 

France The company offers EcoStruxure solutions to improve hospitality 

and enhance customer experience while visiting hotel. 

EcoStruxure is an IoT-enabled solution that drives energy and 

operation efficiency, including connected rooms, products, edge 

control, apps, analytics & services 

Schneider Electric 

Global | Global 

Specialist in Energy 

Management and 

Automation 

Siemens Germany The product portfolio of the company includes building 

automation, HVAC products, fire safety, security, energy 

automation, vendor finance, working capital finance, industrial 

automation, mobility and others 

Siemens 

2 Sources 
MarketsandMarkets Knowledge Store - Multisectoral database that collects market research reports in various 

technological fields and designed to process some information interactively. More than 1,200 market reports are 

published each year (https://www.mnmks.com/). The information presented are contained in the report “Smart 

Hospitality Market – Forecast to 2027”, published in June 2022. 

 
1© MarketsandMarkets (MnM) 2024. All rights reserved. The MnM Report represent data, research opinions, and/or viewpoints 

published as a part of a service by MnM and are not representations of fact. The MnM Reports are relevant only as to their original date 

of publication, and not of the date of this document, and the viewpoints and/or opinions expressed in the original MnM Report(s) are 

subject to change without notice.   

https://www.chrislewis.co.uk/
https://www.chrislewis.co.uk/
https://www.chrislewis.co.uk/
https://www.chrislewis.co.uk/
https://www.guestline.com/
https://www.guestline.com/
https://www.guestline.com/
https://www.guestline.com/
https://www.guestline.com/
https://www.johnsoncontrols.com/
https://www.johnsoncontrols.com/
https://www.legrandgroup.com/en
https://www.legrandgroup.com/en
https://www.legrandgroup.com/en
https://www.legrandgroup.com/en
https://www.se.com/ww/en/
https://www.se.com/ww/en/
https://www.se.com/ww/en/
https://www.se.com/ww/en/
https://www.se.com/ww/en/
https://www.siemens.com/global/en.html
https://www.mnmks.com/)

